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20215 E 20225 E 2023 Q1-Q3

=HEIBA 1,355,628 @ 100 1,707,704 100 1,944,461 100
EEEN 922,141 68 1,114,678 65 1,294,693 67
EXEH 734,666 54 892,607 52 947,744 @ 49
-HIHE A 646,575 48 785,311 46 827,077 43
-EHEH 65849 5 79,495 5 86,685 4
-iREE & 22,242 27,801 33,882 2
-FERRA(S AiRiEF = (0] (o] (o] (o] 100
EXiam 187,475 14 222,071 13 346,949 18
ERIMIARZH (7,850) (1) 7,535 O 4,964 0
RaEF 179,625 13 229,606 13 351913 18
MEFF 142,008 10 181912 T 278,299 14
BHRBREAREX 142,194 10 181912 T 278,626 14
EPS 6.84 7.79 10.15
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I l\j 5% mﬁé& Major Financial Indicators

I z< Income Sheet

2023 Q1-Q3

Operating revenues 1,355,628 | 100 1,707,704 100 1,944,461 100

Gross profit 922,141 68 1,114,678 65 1,294,693 67
Operating expenses 734,666 54 892,607 52 947,744 49
-Sales and marketing expenses 646,575 48 785,311 46 827,077 43
-General and administrative expenses 65,849 5 79,495 5 86,685 4
-Research and development
22,242 1 27,801 1 33,882 2
expenses
-Expected credit impairment gains 0 0 0 0 100 0
(losses)
Operating income 187,475 14 222,071 13 346,949 18
Non-operating income and expenses (7,850) (1) 7,535 0 4,964 0
Income from continuing operations
. 179,625 13 229,606 13 351,913 18
before income tax
Income from continuing
] ) 142,008 10 181,912 1 278,299 14
operations after income tax
Net income (loss) attributable to 142,194 181,912 278,626



== :
,E‘j- 5% ,%ﬁ;& Major Financial Indicators Nalla Yy br OﬂdS

: HBEEBERGAE R D
BEESERKRMTFISIE Balance Sheet and Key Index =

B e IT
EE FE 2021FE 20225 2023 Q1-Q3
RERVWERE 822,527 618,031 533,601
RIBHENSBHEZ B E-TE o 210,442 315,107
FEUSRTR 88,215 142,192 269,026
=8 96,566 119,362 329,430
FEE - BB R 8,144 10,096 356,775
HihEE m,079 173,886 272,040
BES 1,126,531 1,274,009 2,075,979
afR48st 174,937 284,673 842,258
st 951,594 989,336 1,233,721
N
TR
FIHE R 78 67 95
FIHRB K 86 67 79
BIREEE(%) 16 22 41
HEx ERAM EE =R (%) 16 19 25

BERM=E 13 15 17
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BEESERKRMTFISIE Balance Sheet and Key Index =

NT$ ‘000
Item Annual 2021 2022 2023 Q1-Q3
Cash and cash equivalents 822,527 618,031 533,601
Financial assets at amortised cost - current (0] 210,442 315,107
Accounts receivable 88,215 142,192 269,026
Inventories 96,566 119,362 329,430
Property, plant and equipment 8,144 10,096 356,775
Other assets 111,079 173,886 272,040
Total assets 1,126,531 1,274,009 2,075,979
Total liabilities 174,937 284,673 842,258
Total equity 951,594 989,336 1,233,721
Major Financial Indicators 2023 Q1-Q3
Days sales outstanding 27 25 29
Average inventory turnover days 78 67 95
Days sales in payables 86 67 79
Debts ratio 16 22 41
Return on total stockholders' equality 16 19 25

Return on assets 13 15 17
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