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BHITA 1,328,963 100 = 1,355628 100 = 959,600 = 100 = 1,128,445 100
—E =2 913,348 69 922,141 68 660,131 69 731,196 65
EEER 755,063 | 57 734,666 | 54 535,859 56 598,368 = 53
B 684,487 52 646,575 48 469,932 49 522,985 46
EIBE 53,848 4 65,849 5 49,735 5 54,459 5
T 16,728 1 22,242 1 16,192 2 20,924 2
-TRERE FmEEA = 0 0 0 0 0 0 0 O
—E S 158,285 12 187,475 14 124272 13 132,828 12
BEIMIARZH 6,362) (1) (7,850) (1) 9,230) (1) 4,717) (1)
BATSF 151,923 11 179,625 13 115,042 = 12 128,111 11
GaIENEE 122,484 9 211,446 15 162,115 16 86,021 8
BARBEREATEE 121,232 142,194 90,658 99,488

B R FEERHAK S 5T BB BB < MRS



Shiny brands

FHRBEBRRGARRA

E;J- %ﬁ 9= 7"\)#[ S . )
M 45 88 AX Major Financial Indicators
EE A ER K A#5151% Balance Sheet and Key Index
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2020FE 2021FE 2021 H=F 2022 ==
RERNERE 778,499 822,527 793,954 659,527
FEUST IR 3R 113,924 88,215 88,600 126,191
(A5 83,745 96,566 96,632 100,920
HittgE 85,047 119,223 98,591 213,231
BEEME 1,061,215 1,126,531 1,077,777 1,099,869
LREEGE 185,045 174,937 179,240 189,795
e imEt 876,170 951,594 898,537 910,074
2020FE 2021FE 2021 5==F 2022 £==F
TR E 33 27 29 26
T8 E A8 67 78 85 68
FRIRAH 102 86 112 61
B &L= (%) 17 16 17 17
125 SR EL 28 (%) 17 16 10 11
BEEIR= 14 13 8 9
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Cash and cash

HYIRERNERE equivalents at 438,962 778,499 778,499 822,527

beginning of year

EAEESTE N SRIE SR A Cash provided by (used

> in) 165,484 149,971 111,436 71,268
(T ) operating activities

BETH T RIESTHA Cash provided by (used

——ls ' in) (22,442) 52,546 60,649 (94,585)

() investing activities

EEUN Nv N Cash provided by (used

SHAEBZFREMAN 196,022 (158134) (156326) (140,319)

() financing activities

HRIRERNERE Ending Balance 778,499 822,527 793,954 659,527
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